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Presentation Overview 
 SUNY Commits to New York State 
Agriculture 
 
 Governor Cuomo Proposals 
 
 SUNY Food System Sustainability Resource 
 
 SUNY Benchmarking Tool? 
 
 
 
 
 
SUNY Commits to New York State Agriculture 
 
 
Lessons Learned & Success 
Resulting USDA Grant 
Governor Cuomo Leverages SUNY Commits to 
New York State Agriculture  (not funded yet) 
1. Proposal 1 – SUNY Loves NYS Tomatoes ($300,000) 
 
2. Proposal 2 – Farm to SUNY Specialty Crop Expansion 
($270,000) 
 
3. Proposal 3 – Farm to SUNY Expansion of Local Beef and Pork 
Procurement ($230,000) 
 
4. Proposal 4 – Farm to SUNY Survey ($70,000) 
 
5. Proposal 5 – North Country Processing & Distribution Plant 
($2.2 million) 
 
6. Proposal 6 – Western New York Permaculture ($100,000) 
SUNY Food System Sustainability Resource 
 Goal 
 Provide an easily accessible and flexible resource for campuses 
to use to inform students, faculty and staff about the major 
issues surrounding our food system 
 Environmental 
 Social 
 Economic 
 
 Structure 
 Informative and engaging TED talks and articles 
 Questions relating to your campus 
 Additional Food For Thought (Dr. Samina Raja) 
Jonathon Foley’s “The Other Inconvenient Truth” 
 Summarizes the state of the food system, showcasing the negative 
consequences of large scale agriculture on Earth while asking the big 
questions: How do we feed a human population set to hit 9 billion 
people by 2040 on an ecologically weakened planet undergoing 
unprecedented (in human history) climate change using fewer fossil 
fuels?  
Allan Savory’s “How to fight desertification and 
reverse climate change” 
 Presents a revolutionary cattle grazing technique that is not only 
ecologically sustainable, it is regenerative.  Savory touts the technique 
as a way to reverse climate change and restore grassland ecosystems.  
Academics and industry leaders alike question Savory’s conclusions 
and the resource includes these viewpoints as well.  
SUNY Sustainability Benchmarking Tool 
 
 
 
 
 
 
 
 
Thank you! 
Questions? 
Resulting USDA Grant 
 
The Team 
WORK TO DATE 
Activity Completed 
Demand Analysis  Q1 2014 
Listserv and Google Docs share resources in 
place (thanks U Albany!) 
December 5th 
Supply Analysis  Ongoing through Q3 2014 
Coordinated Kale Day and Food Day Efforts 
(Earth Day efforts in progress) 
October 2014 and April 2015 
Harvest of the Month  Kicked off in August 2014 to run 
through May 2015 
Matchmaking In progress 
Evaluation underway (Developed student pre-
and post surveys and local purchasing tracking 
tools for Food Service).  
In progress to be completed 
September 2015 
Demand Analysis = Hot Products 
 
 
Branding the Collaborative Project 
Data Collection –  
 Sodexo employee pulls purchasing reports through 
Mentos Produce,  Purdy and Sons and Sysco. The 
challenges include:  
 Time consuming. 
 Difficult connecting with distributors and vendors. 
 Farm specific data is not available. 
 
 In the future, distributors will utilize a computer 
program which tracks the NYS produce on a farm 
specific level. The campus will have direct access to 
this computer program.  
 
 
 
 
Sourcing –  
 Distributor delivers NYS produce until the supply is 
depleted. 
 
 The barriers to sourcing NYS produce include: 
 Pricing 
 Location 
 Liability insurance and 3rd party audits 
 Non-uniform standards and quality 
 Student perception  
 
 
Marketing –  
• Posters 
• Display 
Monitors 
• Napkin 
Holders 
• Survey Monkey 
• Tabling 
• Facebook 
• Twitter 
• Sustainability 
Website 
 
 
Marketing – Display Screens and Posters 
Student Engagement –  
 Harvest Calendar 
 National Kale Day 
 NYS Apple Crunch 
 Food Hub Presentation 
 Farm Tour 
 Food Day 
 Documentary Nights  
 Local Food Survey 
Progress -  
Local Food Procurement: 
August 2014- January 2015 
 
• NYS Apples: 58,201 
• NYS Pears: 3,240 
• NYS Corn: 2,256 cobs 
• NYS Squash: 2,365 lbs 
• NYS Onions: 4,725 lbs 
• NYS Peppers : 5,003 lbs 
• NYS Green Beans: 300 lbs 
 
Data Collection –  
 Sodexo employee took the lead on compiling data.  
Similar experiences to Oneonta:  
 Time consuming. 
 Difficult connecting with distributors and vendors. 
 Farm specific data is not available. 
 
 
 
 
 
Data Collection –  
Pre- 
Project 
survey 
 
Data Collection –  
Pre- 
Project 
survey 
 
Sourcing –  
 Worked within the established distributor networks 
 Was able to find new sources of produce including: 
 Apple Varieties 
 Romaine lettuce 
 Frozen vegetable mixes  
 Mushrooms 
 
Progress –  
Fall 2013   
Total Local Produce Purchases  
Carioto:  18.35% of purchases were from  
New York State 
     
Fall 2014 
Total Local Produce Purchases  
Carioto:  30.18% of purchases were from  
New York State 
 
Marketing –  
 Signage, tastings  and menu 
selections around NYS produced 
“harvest of the month” themes 
 Community promotion of the NY 
Campus Crunch 
 
 
Data Collection –  
 
 
Sourcing –  
Marten Farms 
 Potatoes Hudson Egg Farms 
 Eggs 
 Eden Valley 
Peppers, Eggplant 
  C’s Farm Market 
          
   Emmi, Reeves, & Tassone Farms 
 Tomatoes, Corn, Peppers, Watermelon, Cantaloupe, 
Cucumber, All Squash, Eggplant, Cabbage, Pumpkins, 
  Gourds, Straw, Cornstalks, Strawberry, Blueberry, 
    Apples, Snap Peas 
Simplaar Farms 
Peaches, Nectarines         
    Torrey Farms 
 Cabbage, All Squashes, 
   Beans, Cucumber        
 Jacobson Farms 
    Onions, Garlic, 
  Shallot, Pumpkins 
 Ontario Orchards 
   Apples, Cider, Pears, 
     Tomatoes, Squash         
  Fruit Valley 
       Orchard 
Apple, Prunes, Pears       
        River Rat, 
    Heluva Good, 
      & McCadam 
         Cheese 
Marketing –  
 
 
Marketing –  
 
 
Marketing –  
 
 
Marketing –  
 
 
Thank you! 
 Questions? 
Contacts: 
University at Albany: Mary Ellen Mallia; mmallia@albany.edu 
SUNY Oneonta: Hannah Morgan; hannah.morgan@oneonta.edu 
SUNY Oswego: Jamie Adams; jamie.adams@oswego.edu 
SUNY New Paltz: Lisa Mitten; mittenl@newpaltz.edu 
 
